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INTISARI

Penelitian bertujuan untuk: (1) Mengetahui pengaruh influencer marketing di
platform Tik Tok terhadap keputusan pembelian pembelian pada Tik Tok Shop di
desa Wiromartan. (2) Mengetahui pengaruh layanan gratis ongkos kirim terhadap
keputusan pembelian pada Tik Tok Shop di desa Wiromartan. (3) Mengetahui
pengaruh influencer marketing di platform Tik Tok dan layanan gratis ongkos
kirim terhadap keputusan pembelian pada Tik Tok Shop di desa Wiromartan.
Penelitian menggunakan jenis kuantitatif. Pengumpulan data diperoleh melalui
penyebaran kuesioner secara online pada mayarakat desa Wiromartan yang pernah
berbelanja di Tik Tok Shop dengan usia 17 — 30 tahun. Sampel dalam penelitian
ini sebanyak 84 responden menggunakan teknik purposive sampling. Metode
penelitian menggunakan analisis deskriptif, uji validitas dan reliabilitas, uji
asumsi klasik, regresi linier berganda dan uji hipotesis. Hasil penelitian
menunjukan bahwa influencer marketing di platform Tik Tok berpengaruh
signifikan terhadap keputusan pembelian pada Tik Tok Shop di desa Wiromartan,
layanan gratis ongkos kirim berpengaruh signifikan terhadap keputusan pembelian
pada Tik Tok Shop di desa Wiromartan serta influencer marketing di platform Tik
Tok dan layanan gratis ongkos Kkirim secara simultan berpengaruh signifikan

terhadap keputusan pembelian pada Tik Tok Shop di desa Wiromartan.

Kata Kunci : Influencer Marketing di Platform Tik Tok, Layanan Gratis Ongkos
Kirim, Keputusan Pembelian

Xi



The Impact of Influencer Marketing On the Tik Tok Platform And Free
Shipping Services On Purchase Decisions At Tik Tok Shop
(Case Study in Wiromartan Village)

By :
Sunyi Istikomah
NPM 182304035

ABSTRACT

The research aims to: (1) determine the effect of influencer marketing on the Tik Tok
platform on purchasing decisions at the Tik Tok Shop in Wiromartan village. (2)
Knowing the effect of free shipping service on purchasing decisions at Tik Tok Shop in
Wiromartan village. (3) Knowing the influence of influencer marketing on the Tik Tok
platform and free shipping services on purchasing decisions at the Tik Tok Shop in
Wiromartan village. This research uses quantitative type. Data collection was obtained
through the distribution of online questionnaires to the Wiromartan village community
who had shopped at Tik Tok Shop aged 17-30 years. The sample in this study were 84
respondents using purposive sampling technique. The research method uses descriptive
analysis, validity and reliability testing, classical assumption test, multiple linear
regression and hypothesis testing. The results show that influencer marketing on the Tik
Tok platform has a significant effect on purchasing decisions on Tik Tok Shop in
Wiromartan village, free shipping services have a significant effect on purchasing
decisions on Tik Tok Shop in Wiromartan village as well as influencer marketing on the
Tik Tok platform and free service. Simultaneous delivery has a significant effect on

purchasing decisions at the Tik Tok Shop in Wiromartan village.
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